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woml n Entrepreneurship: Challenges and Solutions 
J Krishna Murthy 

Lecturer in Commerce, NTR Govt Degree College, Vayalpad, Chittoor Dist, AP 
Email id:jk.vayalpad@yahoo .com 

Abstract 

women are endowed with innate power that can make them successful entrepreneurs. 
Entrepreneurship is inherent in women folk and also a natural process. Women are naturally 
endowed with the qualities of entrepreneurship. When women bring fife into this world, it 
contributes to the society. When an entrepreneur creates an enterprise it generates employment, 
& creates wealth. Entrepreneurship is an imperative for the development of any nation. Hence, 
the contribution of women entrepreneurs is a prerequisite for nation building. Women 
entrepreneurship can only bring about women empowerment. This paper focuses women as a 
natural entrepreneur who has risk at different stages of life. Like any male entrepreneur women 
faces the challenges of innovation and risk in entrepreneurship. This paper highlights the key 
challenges faced by present women entrepreneurs and also, suggests the constructive 
measures to overcome those hurdles. One of the major solutions is networking. For 
entrepreneurs, constant growth and learning is imperative and networking facilitates this. fn 
order to survive in this competitive era, it is essential to develop and maintain strong 
entrepreneurial and social networks. This paper also put forward the importance of networking 
organizations. 

Keywords: Entrepreneur, Entrepreneurial Networks, Innovation, Women 

Introduction prerequisite for the development of any nation. 
Hence the contributions of women entrepreneurs 
are a prerequisite for nation building. Women 
entrepreneurship, women empowennent and nation 
building are therefore synonymous. Women are 
naturally endowed with the emotions of love. This 
positive energy, could be used in managing hwnan 
resources efficiently. All the women have all the 
resources to manage an enterprise. Women 
entrepreneurship can only bring about women 
empowerment. Women entrepreneurship can bring 
about women empowennent. Social entrepreneurship 
can eliminate the ignorance and poverty. 

All women are endowed with innate power that 
can make them successful entrepreneurs. Women 
entrepreneurship is inherent and also a natural 
process. Women are naturally endowed with the 
qualities of entrepreneurship. Maternity is a creative 
capacity involving risk of life. Maternal instincts 
generate enormous strength and determination that 
drive the fear away from them These characters 
generate within themselves and not come from 
elsewhere. Women empowennent becomes reality 
by nurturing their innate qualities of 
entrepreneurship. When women bring life into this 
World, it contributes to the society. When an Objectives of the Study 
entrepreneur creates an enterprise it generates 
~ent, create wealth. Entrepreneurship is a 

The following are the objectives of this study: 

ITillAS The Journal of Indian Management January - Marth 2011 @ 



\'Ill 
• nen hesitation to enter the b,...-,~, No: <i ,.... 

1. To highlight the important challenges 111 wot . · ~• mCSs.,forn.,. . 1
t1 r Our society 1s a male dorninat d · ''"'lton 

entrepreneurship. e SOciet fl'lt k. are treated as dependant on man, Y and 'Ii \ 
2. To focus on the importance of networ ing k d t · the s""· \ is ey e ermmant in entrepren . ""1a\ 8 

organisations in women entrepreneurship. eUtial es '¼~ The most common problem Which tablisfu.,_~ 
Types of Entrepreneurship is the no-cooperation from her h a Wolllan ;, 

The types of entrepreneurship may be classified family members. Besides th USband or al~ 
' ese farn: \ 

hurdles, women too faced oth tly te\ as: 
1. Opportunity-based entrepreneurship - an 

entrepreneur perceives a business opportunity 
and chooses to pursue this as an active career 

er Prob\ a1~ 
mobility constraints, dual res 

O 
. _enis Ii\ 

. b'l' . k P ns1b1r t managmg a I tty, ns bearing ab't•ty tty I t t etc ' o\ 
Marketing · 

choice. 
2. Necessity-based entrepreneurship - an 

entrepreneur is left with no other viable option 
to earn a living. It is not the choice but 
compulsion, which makes him/her, chooses 
entrepreneurship as a career. 

On the other hand women in Ma . 
marketing challenges in the form f nipllt fa~ 0 cotni>et· 
from cheaper and substitute prod lli~ . uct, de\ 
payment and liberal credit ter ay,i Ills. W 

Challenges in Women Entrepreneurship 
Even though there has been a considerable 

increased in the number of women entering in 
entrepreneurial activity, they are being introduced 
to many constraints and difficulties with regard to 
control and decision making, social status and 
enthusiasm in the product or serviced in which they 
are dealing. It is found that women are entering 
more in this venture as compared to man to start 
their own business to make social contribution in 
addition to desire of exploring their inner self and 
fulfilling their means of livelihood. The following 
Table 2, reveals the various constrains faced by 
Women Entrepreneurs in Manipur. 

Social Attitude and Support 
The society plays a prominent role in 

entrepreneurial venture and success. Many 
researchers have been conducted to study the 
attitude and support to women entrepreneurs across 
the region. Some research conclude that, women 
received strong support from their social 
environment which she may have built either due 
to start up types requiring more social support or 

entrepreneurs neither have knowledg 0llitn 
e nor acr ... l 

to proper market, thus they sell th • ... 
etr PtoihJ 

through the middle man. This middle .,,. Cl .... n exp\ . 
them and entrepreneur received for . oni Prtce t~ 
desired even if the demand of product is high. n 1 
Fmance I 

Finance is a critical resource for venture\ 
creation. It is very important that women 
entrepreneurs have adequate knowledge ano 

information of the various financial institutio111 

which are rendering financial incentives am ll\lllJ 
other help for the wom:n entrepreneurs in the region 

Women entrepreneurs in Manipur lacks finaoci~ 
skills as they did not understand hidden costs mi 
anticipate appropriate cash requirement. They ba1i 

to depend on own saving as the lending practice1 

of banks and government funding agencies are 
believed to be restrictive and unfriendly to wont!\ 
Normally banks are blamed for not financing wont!\ 
Banks don't have doubt on women capabii 

hil financing out they do not consider gender w e . f principal 
they place high premium on secunlY 0 

. . h th take mortgage I 
and mterest amount that 1s w Y ey 
on bank finance. 
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155 I -- Rik B erationa s - earing Ability 
OP entrepreneur in India not only struggle o 

women ne pre-requisites of th 
. of establishment of enterprises but at · · k e entrepreneurial success 

the wne is ns taking It is nonn 11 be! 
at . stage also, they have lots to overcome bein fi . . · a Y ieve that women 

erauon . . An g _enurust gender have low risk taking ability. 
o~thdifferent functional difficulties. Usuallyworren fi Indian woman lives a protected life. The society 
teed two fold operational proble~. She has to ;:ls that women do not have risk taking ability. 
:ereome with problems of production process like, ~y are being suppressed by the protected 

0 
. of raw material, lack of technical skills, environment and are not allowed most of the time 

seareit)' t talc 
k of utilities and also problems related to O e any type of risk even if she is willing or she 

Jae .1. . has the ability to bear. . tructure fact 1t1es. 
infras U 

P bl nawareness of the Supports and Incentives )\1anagement ro em 
. normally believed that women have low India being a developing country has made 

It is efforts at both central as well as state level to solve rial skill. But in fact women are stronger in 
manage this problem by way of introducing policy measures 

logic based skills though they are weaker in 
more and promoting NGO s. The government of India in 
self promotion and handling frustration. The its annuals often announces special growth and 
increasing number of female students and their provision to assist self employment in women. But 
excellent performance in management education is it has not worked out effectively and very few 
a proof to the fact. They don't lack managerial skills women entrepreneurs are able to avail them The 
but they have less promotional stability which they governments of north-eastern regions besides 
need to improve upon it. sanctioning amount for entrepreneur activity, certain 
Mobility Constraints percentage were also sanctioned for creating 

awareness on entrepreneurial development. Despite 
the efforts the problem still exists as most of the 
women entrepreneurs in the region have neither 
approach nor awareness about these policies due 
to low education level. Women engage in this venue 
are unhappy with support system due to harassment 
from the officials and high corruption. There is a 

Women in India have got restricted mobility, our 
society is a conservative society, the career of 
women was limited to four waIJ.s of kitchen. 
Although now, women have got relatively more 
freedom in terms of entrepreneurial activity but also 
by the family members if they move out after normal 
hours. Though women faced lots of problems being 
mobile in entrepreneurial activity, the moh,ility 
problem has been solved to certain extent by the 
expansion of education awareness to all. 

Dual Responsibility 
The most exploited individual of the day are the 

working women, as they have to perform dual 
responsibility, one at work and another as family as 
mother of wife. The level of women exploitation 
on family responsibility ground depends on her 
social dependence. 

. strong need for attitudinal change because policies, 
programmes and seminars alone cannot change the 
women status. 

Suggestions 
For proper development of Women Enterprises 

in India there is a need to evolve many more 
strategies to suit various conditions in differ:nt 
communities and regions. Here are some suggestive 
measures, to solve the probl~ confronted by them 
and for running their enterprise smoothly: 

l . Proper technical education to the women 

M ment January - March 2011 @ ITIBAS The Journal of Indian anage 
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firms run by women with lllo o: ii1 2· Improvement of identification mechanism of re Iha 9. 
revenue is only 1.8 per cent ,.,_ , n $1 . 

new enterprise 

3. Assistance in project fonnulation 
4. Should be made aware of various credit facilities, 

financial incentive and subsidies 
5. Adequate follow-up and support to the women 

enterprises 
6. Women have the need to put more effort to 

change people attitude to aspire women in the 
society at large 

7. Women enterprises should join hands to form 
c~operative society to see that their enterprises 
run effectively 

8. Creating entrepreneurial and social networks for 
women entrepreneurs 

9. Women Enterprises research and application from 
time to time have to be documented 

10. Entrepreneurship Development Programmes 
should be tailored to varying requirements 

11. Efforts should be made by the government to 
provide access to information 

12. Opening of women development cells 

13. Follow up of training programmes 

Entrepreneurial and Social Networks 

. 'IIIS d' tliq fact that there 1s room for itnpro 1req8 vell'len1 lo 
up the scale into building growth as On 

capabili . e I 
The Rationale of Women Netw 11es. 

. Otk 
Networkmg platforms facilita 8 

. h . d . te best practice s anng an give a windo blis. w for in 
to constantly question and revi . Patticip 

su lhei ' 
approach in light of the inf onnation ha r husi 

• . s redb n 
The rationale behind networking is I Y 011 ogrow i 
using sources that were previous) and1~ 

Y not Vv' 
reach of entrepreneurs. When one th.inks 11~n 
networks, industry-specific or othe . Ofblisin, I'W1se 
chambers of commerce come to mind ' llsu,1 
one the idea that the needs of lllOst of·thl'hese 

e bli.l· owners have been met. For entrepreneurs 1
n1 

growth and learning is imperative. Entr ' cons~ 
c. ·1 · d l eprene\Jri Networks 1ac1 Jtates eve opment and 1 . ' 

earning 
different levels of women entrepreneurs In 

. d 'b · oro to rnnovate an contn ute to e . . . I conom 
development, It ts essentia to encourage and . 

• llla1n~ 
strong women entrepreneunal and social netwo~ 

Need for Women Centric Networks in lndi 
In some countries, cultural and socio 

imperatives prevent women from freely mixing 1~1 
men, especially those outside their own family. The 

have to at times restrict the nature of their businesse 
to sectors traditionally associated with women -
such as education, beauty or health. However, lhi 

practice is changing in today's global worl~ wome1 

are moving forward and working in a domain loni 
dominated by men. The robust Indian economy i 
a big boon, but more focus needs to be placed on 
creating stronger foundations for the financial, 

. . . hn ] ·uars to full/ societal log1st1cs and tee o ogy P1 

Ieverag~ the capabilities of the Indian Woman 
the need fm 

Entrepreneur. This cJearly spells out . u· . es for wont!' 
excJusive business networking fac 10 

Network facility catalyzes the search and 
creation of new opportunities and resources for the 
entrepreneurs. (Baum et al., 2000). Women 
entrepreneurs need distinct networks and social 
spaces to keep themselves updated to technological 
and environmental changes. In modern times 
women wiIJ play an increasing role in a male-
dominated space. Age is no longer a critical factor 
for entrepreneurial orientation. And a large nwnber 
of the young population of India is becoming 
entrepreneurs. It is estimated that more than 430 
million jobs can be created if people start their own 
businesses. Of these young entrepreneurs, 50 per Role of Technology . women,acro~I 
cent are going to be women. The percentage of In the urban set-up, while man~ 
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No: -
1ssN taken the entrepreneurial leap, they're 

Mumbai; Institute of Bioinformatics and Applied 
Biotechnology. Since NEN started in 2003, it has 
326 entrepreneurs launched and supported. 

have 
sectors, d with the challenges of scaling up. face . 
now t rt-ups by women reqwre 40 per cent allY s a 
Gener . al than those run by men. In the US, 

s cap1t . fi . 
Jes enterprises are growmg ve times faster 
women-runth finns This can be replicated in India all o er . 
1h3° loiting the women potential. For this by exp . 
too, chnology can be of immense help. ose te 
purP tant learning and growth can be possible with 
cons t d technolo'I:)' platform. Technology has · ter!liP e 

. · c ability to run like a fiber across all sectors the mtrlllSI . . 
• esses to provide busmess results that are and bUSlll • • 
ble Innovative models of busmess can be measura · 

d nd used when brought to the social share a . . 
t'. • hence technology can bndge the gaps m platiOrm; . 
. and innovating. However, the effective use sbarJ!lg . . 
hno!oov for enablmg busmesses to grow and of tee t:,J 

thrive is something yet to be completely understood 
. lemented, especially in non-tech businesses. or unp 

Network Organizations in India 

Future requires women focused networks. 
Women Entrepreneur Network (DWEN) is an 
initiative in this field. WEConnect International, a 
corporate led non-profit that facilitates inclusive, 
sustainable economic growth by empowering and 
connecting women business owners globally. The 
Women's Entrepreneurial Network works on similar 
lines, supporting and guiding women business 
owners, women business professionals and 
women-friendly businesses grow their business 
through networking, education and connections. 
Conclusion 

The principal factor m developing 
entrepreneurship among women is not in tenns of 
infrastructure or financial assistance or identifying 
an enterprise but it is a question of clearing the 
ground for their movement into entrepreneurship. 
While women entrepreneurs in India are still facing 
significant challenges in launching and growing their 
ventures, increased social acceptance, influence of 
technology and targeted assistance programmes will 
make it easier for women to become entrepreneurs. 
Women may follow either traditional or integrative 
approaches, which imply different recipes for 
success. The number and strength of women 
entrepreneurs is expected to increase in coming 
years and it thus aggregate impact of women on 
business and society will continue to grow. There 
are several factors contributing to the emergence 
of women as entrepreneurs and women 
entrepreneurial networks play a vital role in this. 
There is a need for the government support for the 
growth of entrepreneurial and social networks in India. 
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